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DISCLAIMER
This document has been prepared by Pharmanutra S.p.A. (the “Company”) for use during meetings with investors and financial analyst and is solely for information purposes. It contains solely data and
information provided by the Company or already in the public domain. This Document may not be reproduced or distributed, in whole or in part, by any person other than the Company.

This document may contain forward-looking statements about the Company based on current expectations and opinions developed by the Company, as well as based on current plans, estimates,
projections and projects of the Company. These forward-looking statements are subject to significant risks and uncertainties (many of which are outside the control of Pharmanutra) which could cause a
material difference between forward-looking information and actual future results. The Company does not make any guarantee that subsequent to the date of the document, there will not be any
changes to the activities and/or earnings situation of the Company.

Any reference to past performance or trends or activities of the Company shall not be taken as a representation or indication that such performance, trends or activities will continue in the future.

This document does not constitute a proposal to execute a contract, an offer or invitation to purchase, subscribe or sell for any financial instrument and neither it or any part of it shall form the basis of
or be relied upon in connection with any contract or commitment or investments decision whatsoever. Any decision to purchase, subscribe or sell for securities will have to be made independently of this
presentation. Therefore, nothing in this presentation shall create any binding obligation or liability on the Company and its affiliates and any of their advisors or representatives.

Neither this presentation nor anything in it shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or potential investors and does
not take into account the investment objectives, financial situation or needs of any investor.

All investors should consider such factors in consultation with a professional advisor of their choosing when deciding if an investment is appropriate. The Company has prepared this presentation based
on information available to it, including information derived from public sources that have not been independently verified. No representation or warranty, express or implied, is provided in relation to the
fairness, accuracy, correctness, completeness or reliability of the information, opinions or conclusions expressed herein. These projections should not be considered a comprehensive representation of
the Company’s cash generation performance.

All forward–looking statements attributable to the Company or persons acting on its behalf apply only as of the date of this document and are expressly qualified in their entirety by the cautionary
statements included elsewhere in this document. The financial projections are preliminary and subject to change; the Company undertakes no obligation to update or revise these forward–looking
statements to reflect events or circumstances that arise after the date made or to reflect the occurrence of unanticipated events. Inevitably, some assumptions will not materialize, and unanticipated
events and circumstances may affect the ultimate financial results. Projections are inherently subject to substantial and numerous uncertainties and to a wide variety of significant business, economic
and competitive risks, and the assumptions underlying the projections may be inaccurate in any material respect. Therefore, the actual results achieved may vary significantly from the forecasts, and the
variations may be material.

By receiving this Presentation, you acknowledge and agree to be bound by the foregoing terms, conditions, limitations and restrictions.
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Established in 2010

Medical products and devices, OTC 
and dietary supplements for 
children

Established in 2000

Development and 
manufacturing of unique

and innovative proprietary
bioactive ingredients

PharmaNutra holds100% of Junia Pharma
and Alesco.

Only three years after the listing on the AIM 
market of the Italian Stock Exchange, in 
December 2020 the Group switched to 
trading in the STAR segment of the 
regulated MTA market. 

Established in 2003

Medical devices and dietary
supplements for adults

PHARMANUTRA, 
JUNIAPHARMA E ALESCO
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PHARMANUTRA’S UNIQUENESS
Intellectual property protection

/ Group Presentation
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DISTINCTIVENESS
AND AWARENESS 

IN
THE MEDICAL 

FIELD

EFFICACY PROVEN
BY RELEVANT 

SCIENTIFIC 
EVIDENCES

No player in the dietary
supplements and medical
devices industry has these
4 STRONG PILLARS IN 
ONE SINGLE COMPANY
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• Net Sales Revenues far above expectations: + 10.9% compared to the same period of the previous  year (32.3 million 
Euro compared to 29.1 million as of 30 June 2020);

• Domestic Sales increased by 20.5% compared to H1 2020 (24.3 million compared to  20.2 million as of 30 June 2020) due 
to the progressive re-opening and reduction of Covid-related restrictions, the support of digital tools and an effective 
multichannel marketing strategy;

• Revenues from International sales (8.0 Euro million) showed a reduction of 1.0 million Euro (-10.8%) compared to the 
first half 2020 and represent 24.7% of total revenue compared to 30.8% in the first half of 2020. This is due exclusively to 
a different distribution of foreign orders across quarters in respect of 2020 (order portfolio for Q3 and Q4 brings FY 
results for international sales above expectations);

• Growth in Adjusted EBITDA of + 9.5% (10.3 million Euro compared to 9.4 million as of 30 June 2020);
• Net Financial Position: unchanged with respect to 30 December 2020 with a positive balance of 19.4 million Euro after 

dividend pay-out of 6.5 million Euro (4.6 million Euro in 2020);
• Excellent commercial performance: compared to the first half of the previous year, the Cetilar® line has seen a growth of 

+22.5%, ApportAL® a growth of +67.5%, and UltraMag® of +55.8%;
• Best performance ever in Group history in terms of Sell-Out (direct orders plus IMS channel) in March,(+11.2%

compared to March 2020) as well as of Sell-In (direct and wholesaler orders) in May (+36% compared to May 2020);

/ HIGHLIGHTS
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• New distribution agreement: in June, finalization of the agreement with Fresenius Kabi for the distribution of SiderAL® 
Forte 30mg and SiderAL® 14mg in Germany;

• New product launch: SiderAL® Med - April 2021. SiderAL® Med is the first Sucrosomial® Iron-based product to be 
launched on the Italian market as Food for Special Medical Purposes (AFMS);

• New scientific and clinical studies: an observational study over 200 persons highlights the effects of using ApportAL® in 
patients suffering from chronic Covid syndrome; a multi-center study conducted by Dr. Guillermo Bastida, of the 
Gastroenterology department of the “La Fe Hospital” University of Valencia (Spain) entitled “Sucrosomial Iron 
Supplementation for the Treatment of Iron Deficiency Anaemia in Inflammatory Bowel Disease Patients Refractory to Oral 
Iron Treatment”;

• Iron Market Leadership: as reported by FederSalus, based on June IQVIA data related to the food supplement market, 
SiderAL® Forte was again the top seller nutritional supplement in Italy, with a 17% increase compared to the same 
period last year;

• Marketing&Communication: 3 new BtoC and BtoB campaigns to boost the awareness and sales of Cetilar®, ApportAL®, 
Ultramag®; a brand new series of webinars to support the sport and physical activity sector from a scientific perspective 
“PharmaNutra sport Attitude”; redesign of our corporate and Cetilar® websites and launch of a new SiderAL® website;

• Key events after end of H1: in July, EFSA formalises its positive opinion for authorising the classification of Lipocet as 
Novel Food; In August, patent granted for the Cetylated fatty acid (CFA) formulas in China.

/ HIGHLIGHTS
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+11% +9% €19,4 
Mio

+12%

NET REVENUES € 32,3 M
(+11% COMPARE TO 1H 2020)

NET RESULT ADJUSTED
€ 6,6 M

(+12% COMPARED TO 1H 2020)

POSITIVE NET FINANCIAL POSITION
+39K € COMPARED TO 1H 2020

EBITDA ADJUSTED
€ 10,3M

(+9% COMPARED TO 1H 2020)

HIGHLIGHTS H1-2021
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NET REVENUES
/ Economic and financial data
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ECONOMIC RESULTS EBITDA Adjusted and Net Result Adjusted on Net Revenues

1H 2021 Ebitda Adjusted shows an higher marginality% compared to 1H
2020 due to the increase in revenues.
1H 2020 Ebitda Restated is net of non-recurring items relating to a
contractual indemnity (€ 1 million) and non-recurring items related to
listing and administrative consultancy costs of € 926k.
1H 2021 Net Result excluding non-recurring items doesn’t include € 457k
of tax benefit obtained on the costs incurred for translisting to the MTA
market. In 1H2020 non-recurring revenues of € 1 million are excluded with
the related provision of € 400k; are excluded non-recurring costs of € 926k
(and the related tax effect) and € 4.1 million of lower taxes due to the
formalization of the Patent Box.

/ Economic and financial data
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PFN

NET FINANCIAL POSITION EVOLUTION

The Net Financial Position at 30.06.2021 is € 19.398
million. The cash flow from operating activities (€ 7.6
million) covers the impact of the dividends paid (€ 6.5
million) and the investing activities (€ 931 Thousand).

/ Economic and financial data
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MARKET CAP

89  € 

687  € 

- € 

100  € 

200  € 

300  € 

400  € 

500  € 

600  € 

700  € 

800  € 

July - 17 Listing 03/09/2021

M
io

MARKET CAP



14

SHARE PRICE 
PERFORMANCE

/ Economic and financial data

Share Price
on September 3th

2021
71,00€

Share Price
on July 18th

2017
10€



MARKET
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Dati IMS e OD



17

IRON SUPPLEMENTS
SIDERAL® MARKET SHARE IN ITALY

/ Market

Excluding products that

contain only lactoferrin

Source IQVIA
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ANTI-INFLAMMATORY TOPICAL CREAM
CETILAR® MARKET SHARE IN ITALY

/ Market

Source IQVIA
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INTERNATIONAL
DEVELOPMENT

COUNTRIES PARTNERS

Contracts 57 37

Active Sales 51 34

On-going Registration 6 3

On-going Negotiation 3 3

/ Group Presentation
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RAW MATERIALS AND
REGISTERED PATENTS
Propietary Raw Materials (Alesco) Registered Patents

+2

+5
+1

+3 +1

+7
+2
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REGISTERED TRADEMARKS and
LAUNCHED PRODUCTS

Launched Products (PharmaNutra + Junia Pharma)

+2

+8
+1

Registered Trademarks

+1
+6

+4
+2 +1
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SCIENTIFIC RESEARCH

+38

+14
+4

Observational Studies (PharmaNutra + Junia Pharma) 

+56



24 / R&D

SCIENTIFIC RESEARCH 
ACTIVITIES
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BASIC RESEARCH SCIENTIFIC RESEARCH

full paper studies on Sucrosomial® Iron 
mechanism of action and kinetic

full paper study on Ultramag® 
bioavailability

full paper studies presented at international
scientific congresses

a new research branch has been launched on the 
development and effectiveness of formulas to 
strengthen immune defences and the treatment of 
flu symptoms
new research projects on new proprietary raw 
materials of Alesco

clinical studies published in the last year

full paper studies published on international peer reviewed 
scientific journals (about Sideral®, Cetilar®, Ultramag®)

on-going observational studies

Sucrosomial® Iron has been described as the most innovative 
oral iron in several Consensus Papers
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OUTLOOK 2021

• Outlook for 2021 is positive: Domestic sales expected to continue with the existing trends together with International
sales expected to show an outstanding growth compared to H1 2020 according to the existing foreign orders portfolio
will lead to a medium/high double-digit revenues growth. In addition, potential savings on operative expenses could
determine a profitability better than expectations;

• In Italy, the strategy of the PharmaNutra Group oriented to strengthen its leadership on the Italian market of oral iron 
supplements with SiderAL® products (current market share close to 54%), and to increase the market shares of Cetilar® 
products while continuing to develop sales of ApportAL® and UltraMag®; plans are in place to expand the sales network 
to 180 SSRs by the end of the year;

• International growth drivers: business start-up in the new markets where distribution agreements were recently signed,
enlargement of product portfolio with existing partners and finalization of new distribution agreements for SiderAL®; 

• M&A activities: in progress the research for a target with complementary products and/or a sales network in Italy and 
abroad for Key Markets (UK, USA, France,..)

• Intellectual property: 2 new patents in pipeline; 
• New scientific and clinical studies: in addition to ApportAL® full paper study on individuals post Covid fatigue, six new 

studies are in pipeline;
• Marketing&Communication: through a specific omnichannel marketing mix, PharmaNutra aims at reaching various 

stakeholders, i.e., doctors, pharmacies, international partners, financial partners and consumers.

/ Outlook 
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NEW HEADQUARTER SITE

The new industrial facility will enable PharmaNutra Group to
position itself as a more relevant and innovative entity in the 
chemical&pharmaceutical industry. New site will allow full control of 
sucrosomial elements production and an even stronger R&D focus.

The new offices will hold indeed one of the most innovative nutritional 
research & development laboratory in Europe. The investment, for a 
total cost of about € 18 million, will be partly covered by financial flows 
generated by operations and partly using external financing, always 
taking into account eventual tax opportunities.

Activities, started in March 2021, should be completed within 24 
months.




